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As airlines push ever harder for ancillary sales, it is critical to select the right 
technology. Keith Mwanalushi reports on the latest developments

Licence to bill

Technology: ancillary revenues

A irline ancillary revenue will have 
soared to $32.5 billion worldwide 
by the end of this year, according 

to an estimate by Amadeus. Revenues 
from non-ticket sales continue to provide 
carriers with an effective hedge against 
runaway fuel bills.

But it is unlikely to stop there. New 
technologies are being developed; for 
example Amadeus launched its Electronic 
Miscellaneous Documents (EMD) 
technology in June 2010. It provides an 
electronic solution for airlines to issue, 
store, manage and distribute EMDs. The 

technology is used to track the sales 
and usage of fees for services that are 
currently collected by paper. In order to 
be EMD-ready, an airline needs a server to 
distribute EMDs regardless of the channel. 
This server is connected to the airline’s 
distribution channels, such as the website, 
a call centre or GDS. 

Since roll-out in June 2010, Amadeus 
claims to have received an enthusiastic 
response to the EMD server. Guy Kavanagh, 
head of portfolio management for airport, 
payment and ticketing, says: “Of the 28 
airlines that are EMD-capable, according 

to IATA, 16 have chosen Amadeus. 
Since January 2011, we have issued over 
3.5 million EMDs. 
In fact, some of the early adopters have 
been regional and low-cost airlines 
including airberlin and Corsairfly.”

So how does this technology help 
airlines? Kavanagh explains: “The Amadeus 
EMD Server gives the carrier full visibility 
of the specific ancillary services that 
have been paid for, and the status of that 
payment in real time.”

To illustrate, he gives an example of a 
passenger who initially has a 20kg baggage 

Passengers on Virgin America will be able to connect 
to the in-flight entertainment via their mobiles  
(photo: Virgin America)


